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REGULATIONS = STRATEGY = REVENUE - CURRENT BEST PRACTICES = eSALES
eMARKETING = CUSTOMER RELATIONSHIP MANAGEMENT - B2BvsB2C = JV = M&A VC

§ With Outstanding Speakers From: l

" Minisiry of Health, Singapore = Healthcare2U.com, Hong Kong = Singapore Network
Services = Ezyhealth.com ! East Net China ' Sesami.com = Silkroute Ventures
Respondek & Fan i Parkway Healtheare Group © Oracle Systems SEA © Arthur

Andersen & Mare J-Satoru Shahi ¥ Healthcare Management Asia = Microsoft Singapore
© Ogilvy & Mather

& CRITICAL ISSUES TO BE ADDRESSED: )

o Regulatory issues that will influence integration of e-commerce into the Asia/Singapore
pharmaceutical industry
- .. Barriers to e-commerce integration and what can be done to erase them
Marketing pharmaceuticals on the Internet
Healthcare on the WAP
Is the Internet a suitable platform for conducting healtheare
business?
China: Examples of current online activities and role played
by regulators
B2E and B2 activities in drug distribution in China
Emerging e-commerce business models
. What does branding on the Internet mean to the advertiser?
.. Delivering value added information online
Specialised areas for B2B application
. Clinical trial management
. Pharmaco-economic analysis
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